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(% < ) The course objective will strengthen the understanding of agriculture
products international marketing strategy and development and enhance
the market analysis abilities of agriculture products international marketing.
The course contents includes strategic marketing of agriculture products
market, agriculture product value chain analysis and consumer behavior,
international external environment and agriculture products market
analysis, agriculture products competitive strategic theory and analysis,
product and service strategy analysis, agriculture products branding
strategies, pricing and promotion strategies, agriculture products
international channel, agriculture products international distribution of
relationship marketing, and agriculture products seminar in practice.
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